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Social networking is the process of initiating, developing and maintaining friendships and 
professional relationships for mutual benefit. Social media are distinct from industrial or 
traditional media, such as newspapers, television, and film. They are relatively 
inexpensive and accessible to enable anyone(even private individuals) to publish or 
access information, compared to industrial media, which generally require significant 
resources to publish information.
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HITWISE TODAY NAMES FACEBOOK THE LARGEST 
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INTERNET ARE A PART 

OF THE SOCIAL MEDIA 

REVOLUTION!
PEOPLE ON FACEBOOK

MORE THAN 400 MILLION ACTIVE USERS
50% OF OUR ACTIVE USERS LOG ON TO 

FACEBOOK IN ANY GIVEN DAY
AVERAGE USER HAS 130 FRIENDS
PEOPLE SPEND OVER 500 BILLION MINUTES PER 

MONTH ON FACEBOOK
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SURVEY RESEARCH CENTER AND TEACHING & LEARNING WITH TECHNOLOGY
PATRICIA A. NORDSTROM, SURVEY RESEARCH CENTER 
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IN FALL SEMESTER OF 2009, 10,000 UNDERGRADUATE STUDENTS 
AT PENN STATE CAMPUSES WERE INVITED TO PARTICIPATE IN 

THE ANNUAL FACAC SURVEY TO DETERMINE CURRENT 
TECHNOLOGY USE AND OWNERSHIP TRENDS. 
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75% OF STUDENTS SURVEYED USE 
FACEBOOK/MYSPACE EVERY DAY!
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80% ARE USING IT FOR FACEBOOK/
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74.8% ARE USING IT FOR ASSIGNMENTS

22.9% ARE  USING LAPTOPS FOR TAKING NOTES
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81.7%  HAVE A FACEBOOK ACCOUNT!
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COLLABORATION TOOLS AT PENN STATE UNIVERSITY:

70.7% USE EMAIL TO COLLABORATE WITH PEERS

44.1% USE SOCIAL NETWORKING SITES SUCH AS 
FACEBOOK/MYSPACE

39.5% USING ONLINE COURSE WORK (ANGEL)



Students are already using 
social media tools...





But will student learning 
improve if a courses provide 
opportunities for social 
media? 



SOCIAL INTERACTION IS KEY TO LEARNING.
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Social Learning Theory shows that people learn 
from one another,via observation, imitation, and 
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BANDURA’S SOCIAL 
LEARNING THEORY 

Social Learning Theory shows that people learn 
from one another,via observation, imitation, and 
modeling...

Social learning theory has sometimes been called 
a bridge between behaviorist and cognitive 
learning theories because it encompasses 
attention, memory, and motivation.

SOCIAL INTERACTION IS KEY TO LEARNING.
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*Dr. Michael Wesch 
(Kansas State University)



HOW DO WE CREATE LEARNING ENVIRONMENTS 
THAT REALIZE AND LEVERAGE THE EMERGING 

MEDIA ENVIRONMENT?*

*Dr. Michael Wesch 
(Kansas State University)



Using Social Media to create 
Platforms for Participation
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TWITTER CASE STUDY
OUTCOME 

Students agree that using digital communication 
helps overcome shyness and unnecessary 
embarrassment caused by raising a hand speaking 
out in a big lecture environment.

Student learning continued after the lecture as 
discussions continue outside of the classroom.

 Students check the feed outside of class time and 
the Twitter chatter doubles up as a study tool. 

Using Twitter helped students build relationships 
and community through participation far more than 
listening to the person at the front of the room style 
of learning.

What’s happening?



Student Use
1.Find scientific research papers. Check out the Tweprints 
project that collects abstracts on any scientific paper archived 
at arXiv.org and mentioned on Twitter.

2.Tweet famous conversations. Have students tweet imagined 
conversations between famous literary figures such as Romeo 
and Juliet, Sherlock Holmes and Watson, or Dante and Beatrice.
Attend lectures remotely. Have students attend a lecture or 
presentation at another campus via streaming.

3.Watch citizen journalism in action. World events unfold 
immediately on Twitter, so invite students to follow citizen 
journalism along with the mainstream news.

4.Hash a word or phrase. Then search for the word or phrase to 
see how it is being used by others to learn the nuances of 
language.

5.Learn personal responsibility. Students can learn personal 
responsibility when they find out about how to use social media 
sites responsibly.

http://orbitingfrog.com/arxiv/
http://orbitingfrog.com/arxiv/
http://www.uni.uiuc.edu/og/news/2009/04/anonymous-fame-steve-rayburns-twitter
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http://www.cellphonesinlearning.com/2009/05/facebook-classroom-management-projects.html
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Using hash tags
A HASH TAG IS SIMPLY A WAY FOR PEOPLE TO SEARCH FOR TWEETS THAT HAVE A COMMON TOPIC. FOR EXAMPLE,  IF 
YOU SEARCH ON #PSU, YOU'LL GET A LIST OF TWEETS RELATED TO THE UNIVERSITY.  
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TO USE A HASH TAG SIMPLY TYPE THE # SYMBOL IN FRONT OF THE WORD YOU WANT TO EMPHASIZE! 

Tweeting with hash tags

AS YOU CAN SEE, IT'S A VERY ORGANIC PROCESS THAT WORKS SIMPLY BECAUSE 
OF A GROUP MINDSET THAT PEOPLE LIKE TO CATEGORIZE TOPICS AND THIS IS 

ONE WAY TO MAKE IT EASIER TO DO SO.
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Tweeting with hash tags

PENN STATE UNIVERSITY PROMOTES BLOGGING  #PSU

AS YOU CAN SEE, IT'S A VERY ORGANIC PROCESS THAT WORKS SIMPLY BECAUSE 
OF A GROUP MINDSET THAT PEOPLE LIKE TO CATEGORIZE TOPICS AND THIS IS 

ONE WAY TO MAKE IT EASIER TO DO SO.
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#hash Tag Trending Topics

AT SEARCH.TWITTER.COM YOU GET THE LIST THE HOT TRENDING 
TOPICS. JUST LOOK FOR THE #HASH TOPICS AND GET ON WITH 
THE CONVERSATION. 
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Instructor Use
1.Use Twitter to teach journalism. Have students use Twitter to 
report news in 140 characters or less to practice 
communicating important information succinctly.

2.Answer questions. Be available for answering students’ 
questions via a Facebook page or Twitter feed.

3.Prospective students. Monitor Twitter or Facebook for specific 
key words to connect with potential students.

4.Conferences. Find out what’s going on at professional 
conferences through Twitter.

5.Have fun at conferences. If you are attending a conference, 
give BackChatter a try–a game that uses Twitter and makes 
attendees interactive participants.

6.Use Tweetstats to Visualize and Data Mine Statistics

7.Post notes. Post class notes on Twitter so students who 
missed a class can find out what they missed and instructors 
can refer back to any notes they left.

8.Tweet lesson plans. Teachers can tweet their lesson plans, or 
links to them, to keep students updated and provide inspiration 
for other educators.

http://www.uni.uiuc.edu/og/nehttp://www.universitybusiness.com/viewarticle.aspx?articleid=1199
http://www.uni.uiuc.edu/og/nehttp://www.universitybusiness.com/viewarticle.aspx?articleid=1199
http://chrisstubbs.com/2009/06/making-a-game-of-the-back-chan.html
http://chrisstubbs.com/2009/06/making-a-game-of-the-back-chan.html
http://teacheng.us/?p=27
http://teacheng.us/?p=27


Instructor Use
1.Use Twitter to teach journalism. Have students use Twitter to 
report news in 140 characters or less to practice 
communicating important information succinctly.

2.Answer questions. Be available for answering students’ 
questions via a Facebook page or Twitter feed.

3.Prospective students. Monitor Twitter or Facebook for specific 
key words to connect with potential students.

4.Conferences. Find out what’s going on at professional 
conferences through Twitter.

5.Have fun at conferences. If you are attending a conference, 
give BackChatter a try–a game that uses Twitter and makes 
attendees interactive participants.

6.Use Tweetstats to Visualize and Data Mine Statistics

7.Post notes. Post class notes on Twitter so students who 
missed a class can find out what they missed and instructors 
can refer back to any notes they left.

8.Tweet lesson plans. Teachers can tweet their lesson plans, or 
links to them, to keep students updated and provide inspiration 
for other educators.

6.Use Tweetstats to Visualize and Data Mine Statistics

http://www.uni.uiuc.edu/og/nehttp://www.universitybusiness.com/viewarticle.aspx?articleid=1199
http://www.uni.uiuc.edu/og/nehttp://www.universitybusiness.com/viewarticle.aspx?articleid=1199
http://chrisstubbs.com/2009/06/making-a-game-of-the-back-chan.html
http://chrisstubbs.com/2009/06/making-a-game-of-the-back-chan.html
http://teacheng.us/?p=27
http://teacheng.us/?p=27


HT
TP

://
TW

EE
TS

TA
TS

.C
OM

/

http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com
http://tweetstats.com


Graph your Twitter Stats:
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Tweets per month
Tweet timeline
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OUTCOME 
 Students are being creative 

Promotes collaboration. Facebook’s design 
promotes social interchange between participants, 
thereby increasing collaboration between students 
working on activities.

Students engaged outside of class. When 
students are accessing the class content more 
often, that means they will be thinking about and 
engaging in the lessons more frequently

Students are comfortable with Facebook. Most 
students are already users of Facebook, so 
implementing it into class provides a comfortable 
way for students to participate in class.
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Student Use
1.Follow news feeds. Have students follow news feeds relevant 
to the course material in order to keep current information 
flowing through the class.

2.Share book reviews. Students can post their book reviews for 
the instructor to grade and other students to read. If it’s a peer-
reviewed project, then students can more easily access each 
other’s papers online.

4. Practice a foreign language. Students learning a foreign 
language can connect with native speakers through groups or 
fan opportunities such as this one.

5. Create your own news source. A great way for journalism 
students to practice their craft, use the Facebook status update 
feed as a breaking news source for sports results, academic 
competition results, and other campus news.

6.Keep up with politicians. Political science students can 
become fans of politicians in order to learn about their 
platforms and hear what they have to say first hand.

7. Create apps for Facebook. A class at Stanford started doing 
this in 2007 and still has a Facebook group profiling their work. 
A class at Berkeley also did the same.

http://www.facebook.com/pages/Istanbul-Turkey/French-Language/47934424368
http://www.facebook.com/pages/Istanbul-Turkey/French-Language/47934424368
http://credibilityserver.stanford.edu/captology/facebook/
http://credibilityserver.stanford.edu/captology/facebook/
http://www.facebook.com/group.php?gid=5378622985&ref=mf
http://www.facebook.com/group.php?gid=5378622985&ref=mf
http://www.coe.berkeley.edu/news-center/publications/engineering-news/archive/engineering-news-vol-78-no-1s/eecs-class-writes-new-chapter-for-facebook
http://www.coe.berkeley.edu/news-center/publications/engineering-news/archive/engineering-news-vol-78-no-1s/eecs-class-writes-new-chapter-for-facebook


Student Use
1.Follow news feeds. Have students follow news feeds relevant 
to the course material in order to keep current information 
flowing through the class.

2.Share book reviews. Students can post their book reviews for 
the instructor to grade and other students to read. If it’s a peer-
reviewed project, then students can more easily access each 
other’s papers online.

4. Practice a foreign language. Students learning a foreign 
language can connect with native speakers through groups or 
fan opportunities such as this one.

5. Create your own news source. A great way for journalism 
students to practice their craft, use the Facebook status update 
feed as a breaking news source for sports results, academic 
competition results, and other campus news.

6.Keep up with politicians. Political science students can 
become fans of politicians in order to learn about their 
platforms and hear what they have to say first hand.

7. Create apps for Facebook. A class at Stanford started doing 
this in 2007 and still has a Facebook group profiling their work. 
A class at Berkeley also did the same.

2.Share book reviews. Students can post their book reviews for 
the instructor to grade and other students to read. If it’s a peer-
reviewed project, then students can more easily access each 
other’s papers online.

http://www.facebook.com/pages/Istanbul-Turkey/French-Language/47934424368
http://www.facebook.com/pages/Istanbul-Turkey/French-Language/47934424368
http://credibilityserver.stanford.edu/captology/facebook/
http://credibilityserver.stanford.edu/captology/facebook/
http://www.facebook.com/group.php?gid=5378622985&ref=mf
http://www.facebook.com/group.php?gid=5378622985&ref=mf
http://www.coe.berkeley.edu/news-center/publications/engineering-news/archive/engineering-news-vol-78-no-1s/eecs-class-writes-new-chapter-for-facebook
http://www.coe.berkeley.edu/news-center/publications/engineering-news/archive/engineering-news-vol-78-no-1s/eecs-class-writes-new-chapter-for-facebook


Facebook Fan Pages
FACEBOOK PAGES CAN BE 
THOUGHT OF IN MUCH THE SAME 
WAY AS NORMAL PROFILES ON 
THE SITE. BRAND OR CELEBRITY 
PAGES HAVE THE ABILITY TO 
HAVE FRIENDS, THEY CAN ADD 
PICTURES, AND THEY HAVE 
WALLS THAT FANS CAN POST ON. 
PA G E S C O M M U N I C AT E B Y 
“UPDATES” WHICH SHOW ON THE 
UPDATE TAB OR A PERSON’S 
WALL IF THEY’RE A FAN AND 
HAVE ALLOWED THE PAGE TO 
SHOW UPDATES. PAGES CAN 
HAVE APPLICATIONS AS WELL.
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Instructor Use
1. Poll your class. Use polls as an interactive teaching tool in 
class or just to help facilitate getting to know one another with 
the Poll app for Facebook.

2. Create groups. You can create groups for entire classes or 
for study groups with smaller subsets of students that allow 
for easy sharing of information and communication, without 
students even having to friend each other.

3. Schedule events. From beginning of semester mixers to 
after-finals celebrations, easily schedule events for the entire 
class using Facebook.

4. Share multimedia. With the ability to post videos, photos, 
and more, you can share multimedia content easily with the 
entire class. Post notes after each class period for students to 
have access for review or in case they were absent.

5.Allows shy students a way to communicate. Shy students 
who may not want to approach their teacher after class or 
during office hours can use Facebook to communicate.

6. Facilitate classmate connections. When students get to 
know each other more intimately, they become more involved 
in the learning experience. This is helpful in both large classes 
that wouldn’t normally promote such intimacy and in smaller 
settings that regularly depend on that connection.

http://www.facebook.com/apps/application.php?id=20678178440
http://www.facebook.com/apps/application.php?id=20678178440
http://laurafreberg.com/blog/?p=449
http://laurafreberg.com/blog/?p=449
http://esoliman.wordpress.com/2007/08/16/how-to-use-facebook-in-the-classroom/
http://esoliman.wordpress.com/2007/08/16/how-to-use-facebook-in-the-classroom/
http://www.wornthrough.com/2009/05/08/on-teaching-fashion-facebook-and-the-classroom-part-two/
http://www.wornthrough.com/2009/05/08/on-teaching-fashion-facebook-and-the-classroom-part-two/
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Creating Facebook Groups
GROUPS ARE A BIT DIFFERENT THAN 
PAGES. TO CREATE A GROUP YOU GO TO 
FACEBOOK.COM/GROUPS/CREATE.PHP 
AND THEN FILL IN INFORMATION ABOUT 
THE TYPE OF GROUP, AND DECIDE IF IT IS 
OPEN TO A PARTICULAR NETWORK 
(SUCH AS A UNIVERSITY NETWORK) OR 
ALL OF FACEBOOK.  BECAUSE OF THESE 
PRIVACY SETTINGS, FACEBOOK’S 
GROUPS ARE EQUIVALENT TO CLUBS IN 
THE OFFLINE WORLD. ADMINISTRATORS 
CAN INVITE MEMBERS TO JOIN VIA 
FACEBOOK MAIL AND EMAIL, AND 
PUBLIC GROUPS CAN BE FOUND VIA 
FACEBOOK SEARCH.

http://www.facebook.com/groups/create.php
http://www.facebook.com/groups/create.php
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What’s happening?

OUTCOME 
Easily share and edit documents, spreadsheets & 

presentations online.

Collaborative environment that can be accessed 
from any computer with internet access.

Much more stream-lined for collaboration than 
email attachments.

Upload documents, spreadsheets, and Power Point 
presentations to edit online.

Spreadsheets feature- create forms that can serve 
as surveys, questionnaires or quizzes. Respondents 
fill out a form and the data is automatically fed into 
your spreadsheet.



Student Use
1.Use Google Docs for students to collaborate to edit their 
Information Reports (or other type of writing). 

2. Have students create an online scrapbook in the presentation 
program.

3.Encourage students to publish their presentations for peer 
reviews.

4.Introduce students to the scientific method: Students are 
introduced to the scientific method through a hands-on activity, 
using a spreadsheet to record data and report findings.

5. Have students respond to verbal questions in the chat 
window of a class presentation. 

6. Plant genetics research and data collection: Students 
collaborate on plant genetics research projects.

http://docs.google.com/support/bin/answer.py?answer=118751
http://docs.google.com/support/bin/answer.py?answer=118751
http://docs.google.com/support/bin/answer.py?answer=126221
http://docs.google.com/support/bin/answer.py?answer=126221
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4.Introduce students to the scientific method: Students are 
introduced to the scientific method through a hands-on activity, 
using a spreadsheet to record data and report findings.

5. Have students respond to verbal questions in the chat 
window of a class presentation. 

6. Plant genetics research and data collection: Students 
collaborate on plant genetics research projects.

5. Have students respond to verbal questions in the chat 
window of a class presentation. 

http://docs.google.com/support/bin/answer.py?answer=118751
http://docs.google.com/support/bin/answer.py?answer=118751
http://docs.google.com/support/bin/answer.py?answer=126221
http://docs.google.com/support/bin/answer.py?answer=126221


 
	
 1.	
Go to http://docs.google.com

	
 2.	
Upload you PowerPoint file to 
Google Presentations (up to 
10MB from your computer)

	
 3.	
When you publish your 
presentation to the Internet 
anyone will be able to access 
and view it online. They will also 
be able to join the presentation 
online and chat with others also 
viewing the presentation. Your 
document will be assigned a 
unique address (URL) on 
google.com.

	


Here's how it works:

4.	
 Click on the published link and this will open up your PowerPoint online and a chat window will 
appear on the right side of the screen.

5.	
 In order for audience members to discuss the presentation, they will need to log into their 
Google account so their name will appear in the chat window.

6.	
 Google Presentations also provides you with the embed code if you want to place your Google 
presentation in a webpage, blog or wiki.

	


http://docs.google.com/RawDocContents?docID=drsthpq_27387t3jvfr&justBody=false&revision=_latest&timestamp=1225947163272&editMode=true&strip=true
http://docs.google.com/RawDocContents?docID=drsthpq_27387t3jvfr&justBody=false&revision=_latest&timestamp=1225947163272&editMode=true&strip=true


ACCESSING CHAT
THE CHAT FUNCTION IS AVAILABLE WHEN YOU ACCESS A 
PRESENTATION IN VIEW PRESENTATION MODE. 
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Instructor Use
1.Use Google Spreadsheets to share a revision list/log with your 
pupils.

2.Set-up google form to create a spreadsheet for pupils to enter 
feedback on how they felt they coped with the lesson/learning 
objective. Enter your data set into a Google Spreadsheet. Then 
use Exhibit to create websites with advanced text search and 
filtering functions.

3. Inline Video and Images in Chat: A little known feature of 
Google Presentations is the ability to display and share videos 
and images in the chat feature. Instead of just the link 
appearing the video or image itself is visible, the presentation 
audience can simply click play to watch it right there.

4. Create an online class calendar to share with your students.

5. Create a working class outline for students to add notes to for 
future study guide. This also works a great feedback form for 
the instructor. 

http://www.simile-widgets.org/exhibit/
http://www.simile-widgets.org/exhibit/
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GOOGLE FORMS IS A 
POWERFUL TOOL FOR 
GATHERING DATA. 
BUILDING GOOGLE 
FORMS REQUIRES NO 
PRIOR KNOWLEDGE 
OF WEB DESIGN, WEB 
AND SCRIPT 
DEVELOPMENT, OR 
DATABASE 
INTEGRATION. THEY 
CAN BE QUICKLY 
DESIGNED AND 
RELEASED 

Google Forms

TO THE PUBLIC EITHER THROUGH DIRECT URL OR BY BEING EMBEDDED 
WITHIN A WEBSITE. FORMS MAY ALSO BE CUSTOMIZED, EXPANDING THE 
LOOK AND FEEL POTENTIAL TO THE VIRTUALLY LIMITLESS BOUNDS OF 
TRADITIONAL WEB DESIGN.



Forms: Creating forms

 1. Click Create new > Form.

 2. In the form template that opens, you can add any questions and options you'd like.

 3. Click Email this form once you've finished adding your questions.

 4. Add the email addresses of the people to whom you want to send this form.

 5. Click Send.

You can create a form from the Docs list or from any spreadsheet.



Forms: Viewing form responses

To see the spreadsheet with the form responses, click See responses at the top-
right of the form and select Spreadsheet. It's a good idea to use the same name 
for the form and the spreadsheet, so you can quickly find both of them in your 
Docs list.

To quickly see how many users filled out a form and what their responses are, 
you can check the response summary. From your spreadsheet, go to Form > 
Show summary to view it

AFTER PEOPLE HAVE 
FILLED OUT YOUR 

FORM, YOU CAN VIEW 
ANALYTICS FOR YOUR 

FORM DATA BY 
CLICKING “SHOW 

ANALYSIS” IN THE EDIT 
FORM VIEW.
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Benefits of Incorporating 
Social Media into your 
course work:

1. Improves Student Success
When students are given the opportunity to learn from one another, via observation, imitation, and 
modeling their chances of succeeding are greatly enhanced. 

2. Increased Communication
Social media outlets like Facebook and Twitter offer a great way to enhance communication among 
students and teachers.

3. Promotes Community and Collaboration
Working together and promoting a sense of community makes for a richer learning environment. 

4. Prepares Students for Employment
Whether students are graduating from college and starting a career or finishing high school and 
looking for work, teaching social media skills will help build networks and opportunities to gain 
employment.

5. Improves your own productivity
With features like forms, and data analysis gathering information from your own classes couldn’t be 
easier. 



For More Information Visit:



Social Media Questions?


